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Intercultural Communication (Bennett: 2013)

Intercultural communication is the study and practice of

communication across cultural contexts. It applies equally to
domestic cultural differences such as ethnicity and gender and to
international differences such as those associated with nationality or

world region.

Intercultural communication is an approach to relations among

members of these groups that focuses on the recognition and
respect of cultural differences, seeks the goal of mutual adaptation
leading to biculturalism rather than simple assimilation, and
supports the development of intercultural sensitivity on the part of
individuals and organizations to enable empathic understanding and

competent coordination of action across cultural differences.
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Unit One Living for Working

Unit Two Good Times, Good Feelings

Unit Three The Marketing Machine

Unit Four Focus on Food

Unit Five Exploring Space

Unit Six Creative Arts

Unit Seven  Our Relationship with Nature

Unit Eight How We Communicate
S=Mm

Unit One The Science of Shopping

Unit Two On the Move

Unit Three Making a Living, Making a Difference

Unit Four Design with Purpose

Unit Five Inspired to Project

Unit Six Traditional and Modern Medicine

Unit Seven Uncovering the Past

Unit Eight Emotions and Personality

FH_Mm

Unit One  Healthy Life

Unit Two  Technology Today and Tomorrow

Unit Three Culture and Tradition

Unit Four A Thirsty World

Unit Five  Inside the Brain

Unit Six Our Active Earth

Unit Seven Wonders from the Past

Unit Eight  Entrepreneurs and Innovators
SSuA3

Unit One  Urban Challenges

Unit Two  Protecting the Wild

Unit Three Beauty and Appearance

Unit Four  Going Global

Unit Five  Tradition and Progress

Unit Six Money in Our Lives

Unit Seven Health and Technology

Unit Eight

The Mysterious Mind
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Unit /Theme Listening A Listening B E?(tenfjed Video
Listening
An Interview A Conversation News&  Becoming a
; with Annie about Dr. Sylvia Passages  Butler
Griffiths Earle
LIVING FOR
WORK
A Lecture ATalkabout City News&  Laughter Yoga
about Parks Passages
23
Laughter
GOOD TIMES,
GOOD FEELINGS
A Newscast An Interview with News&  Mascots: Fun for
43 about a Graphic Designer Passages  Everyone!
Marketing
THE MARKETING
MACHINE
ARadio Show A lectureabout ~ News&  Food-Waste
63 about Ugly Feeding the World Passages  Rebel
! Food
FOCUS ON FOOD
A Class ATalk by a Tour News&  How to Choose
Presentation  Guide Passages  a Mars Landing
85 g
about Space Site
 EXPLORING e
4 SPACE
207 A Lecture ARadio Program  News&  Making Art from
about about Music Passages  Recycled Glass
107
Temporary Art
CREATIVE ARTS
A Lecture A Conversation News &  Our History with
about Ethics  aboutaTownin  Passages Horses
129 :
Zimbabwe
OUR
RELATIONSHIP
WITH NATURE
A Lecture A Report about News&  Elephants
about Gestures Communication ~ Passages Communicate
151 ;
Software While at Play
HOW WE
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ACADEMIC SKILLS

o T . Grammar for . . Presentation  Critical Intercultural
| sco e and se uence Unit /Theme Sl Speaking Speaking Il oo Thinking Communication
p q * |dentifying Main Ideas The Simple Communicating Introducing Evaluating Creating Identity
' 8 Taking Notes on Key  Present vs. thatYou Don't  Yourself Options Through
.2 Words and Phrases  the Present Understand Communication
LIVING FOR Continuous
E—ubl § worK
* Understanding the  The Simple Showing Speakingtoa  Making Reducing Cultural
23 Speaker’s Purpose Present in Yes/ Interest Group Predictions Misunderstandings
"7 = UsingaSplitPageto  Noand Wh- in Verbal
GOOD TIMES, Take Notes Questions Communication
GOOD FEELINGS
* Using Abbreviations ~ The Simple Past  Clarifying Ending Strong ~ Applying Shaping Business
B Listening for Information  Through Culture
Examples
THE MARKETING
MACHINE
* Listening for Reasons Descriptive TellingaStory ~ Using an Analyzing You Are What You
63 Using an Outline Adjectives with Time Effective Hook  Visuals Eat: Food as an
) Markers Example of Identity
FOCUS ON FOOD
* Using a Mind Map Will and Be Asking Follow-  Using Signal Analyzing Pros  Seeking Ways to
g Making Inferences  Geing To Up Questions ~ Words and Cons Explain Differences
Across Cultures
EXPLORING
SPACE
e Listening for Cause ~ Modals Hedging Speakingatan  Synthesizing  Adjusting to a new
( 3 and Effect; Appropriate culture
= ¢ o7 8 Using Arrows to Show Speed
R s

,;,___ CREATIVE ARTS Cause and Effect

« Identifying Opinions ~ Comparative Rephrasing key  Endinga Comparing and Make Intercultural
129 ° Reviewing and and Superlative ideas Discussionor  Contrasting Conflict More
' Restating Adjectives Presentation Productive
OUR
RELATIONSHIP
WITH NATURE
« Using a Chart The Present Checking for Inviting and Drawing Acting Nonverbally
151 0 Listening for Perfect Understanding ~ Answering Conclusions ~ When in Another
Repeated Words Questions from Culture
HOW WE

the Audience
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Listening

An Interview A Conversation News&  Becominga
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Griffiths Earle
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Speaking Skill Thinking Communication
e |dentifying Main Ideas The Simple Communicating Introducing Evaluating Creating Identity
e Taking Noteson Key Present vs. thatYou Don't  Yourself Options Through
Words and Phrases  the Present Understand Communication
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Unit /Theme

' LIVING FOR
€ WORK

23

GOOD TIMES,
GOOD FEELINGS

43

THE MARKETING
MACHINE

B

63

| FOCUS ON FOOD

85

"> SPACE

107

_ CREATIVE ARTS

129
OUR
RELATIONSHIP
WITH NATURE

151

HOW WE
COMMUNICATE

Unit One  Healthy Life

Unit Two  Technology Today and Tomorrow

Unit Three Culture and Tradition

Unit Four A Thirsty World

Unit Five  Inside the Brain

Unit Six Our Active Earth

Unit Seven Wonders from the Past

Unit Eight  Entrepreneurs and Innovators
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Unit One The Science of Shopping

Unit Two On the Move

Unit Three Making a Living, Making a Difference

Unit Four Design with Purpose

Unit Five Inspired to Project

Unit Six Traditional and Modern Medicine

Unit Seven Uncovering the Past

Unit Eight Emotions and Personality
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Unit One  Urban Challenges

Unit Two  Protecting the Wild

Unit Three Beauty and Appearance

Unit Four  Going Clobal

Unit Five  Tradition and Progress

Unit Six Money in Our Lives

Unit Seven Health and Technology

Unit Eight
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1 Look at the photo and read the caption
How do the people look compared to thei
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INTERCULTURAL COMMUNICATION SKILL Reducing Cultural

Misunderstandings in
Verbal Communication

Culture can be reflected in different aspects of language. For example, in one
culture, someone might make a request using indirect language, which would
violate unstated expectations of clarity in another culture. When we communicate
with people from different cultures, we should identify the cultural differences
and adjust our communication in certain situations:

< Understand the elements of language and how they can differ among cultures;
< Give meaning to the behavior based on the target cultural norms.
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Discuss the questions below with a partner.

1. Is it always a good thing to laugh? Are there times when it is not good to
laugh? Explain.

2. Do you think Chinese people laugh more (or less) than others? If so, what do
you think are the reasons for this?

Profes
studie
learn
laugh.
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LISTENINGFOR | D [JEER Listen to the interview with Annie Griffiths. Check (v') the main

Kk, BENRTRIGAR

C

SPEAKING AND PRESENTATION

PRESENTATION TASK

EFBENHRINSARRENRIEG A E, TASK

SIE []):r -\L% Lﬁ-\g 7] *D /Ella,\-l;zu$ Lﬁ-\g 7] 8,9 /E\ @ }KBE}I_O D { You are going to give a short presentation about something that makes you
feel good, such as a celebration, a holiday, or an activity you like to do in your
BUSSITNBAREBES, 5595

1. Who Annie Griffiths is:

free time.
B, BNRG. TE2EHEE, TASK 2

1}%%Kﬁ73 > ;\g ﬁ %‘|‘RT_M‘_¢_$D %Q&'l\io z/ \ FJ "\Lﬁ { You are going to present the results of a survey on the happiness index of

college students in China. Follow the steps below.
i—l_\ﬂ%lﬁjﬁ ‘_:J CET@@?%]_-}% 4 %I[_}ﬁjj #EJ”DL—]\ $U 7. Her children’s favorite places:

\ > \ \ . How she communicates:
ﬂgu *Q J\_\_L%D ]//C\],ﬁ/% %*D E\E 7] g ;v? o Z I_:kills ;ee:ed to be:a;hsotographer:

10. Her favorite photo:
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EXTENDED LISTENING |

NEWS REPORT

New Words and Expressions

PASSAGE 1
New Words and Expressions
cuju n. Bk ancestor n. tH5% morale n. £5
momentum n. 347 imperial adj. £77HY cradle n. #2%

C Listen to the passage and choose the best answer to each question
you hear.

4. A)To learn about ancient Chinese sport.
B) To preserve their cultural heritage.
C) To get fun out of team activities.
D) To review the sports history of China.

5. A) It could improve soldiers'team spirit.
B) It was used to entertain the emperor.
Q) It became popular in the Qin Dynasty.
D) It originated in ancient wars.

6. A) He began to play cuju at the age of 9.
B) He was crazy about ancient sport.
Q) He invented many ways of playing cuju.
D) He was often invited to demonstrate playing cuju .

D Listen again and take notes on important details. Use only key words
and phrases.

1. The meaning of “cu”and “ju”:

2. The time when cuju was invented:

29
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